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Managing an Email Campaign

Schedule the campaign

Segment the email list

Personalize the email content

Optimize the email for mobile devices

Ensure compliance with email regulations and laws

Sending an Email Marketing
Campaign

» Send the email to the email list

« Monitor and track the email's delivery, open
rates, click-through rates, and bounce rates

« Analyze the performance of the email

Monitoring the Performance of an
Email Marketing Campaign

« Measure the email campaign's success
based on the goals and objectives defined in
step one

« Track engagement metrics such as open
rates, click-through rates, and conversions
Use A/B testing to improve the email
campaign's performance
Continuously refine and optimize the email
campaign based on the insights gained from
monitoring its performance.
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